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IHE SCIENCE & N WHAT SAExT

WHEN THE WORLD ASKS,
"WHAT'S NEXT?" YOU'LL
HAVE THE ANSWER.

The right data can mean the difference between
guessing and knowing. Nielsen's data is backed by
real science, so you won't have to wonder what's
next—you'll know.

As VP of Digital Marketing and
Creative Technology at Nielsen, |
led content strategy, user
experience and platforms for the
company’s core digital marketing
property, nielsen.com, a collection
of more than 100 regional- and
market-level websites.

URL: nielsen.com

MY ROLE: Product management/
Agile product ownership, creative
direction, content strategy, UX/UI

design, team leadership, analytics
reporting/optimization, front-end

code
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CLIENT SERVICE AND SALES

} 5 elp our clients have the most complete
consumers worldwide. By engaging and
3 and internal teams, Client
- eliver actionable
recommendations to help those we serve win in the

marketplace.
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; Discover what's next for consumers. v
S Explore opportunities and life at Nielsen. TECHNICAL ANALYST

LEARN MORE > I love being part of a culture of doers. I'm able to walk into my

manager’s office, pitch an idea and, by the end of the meeting,
§§ have anew project and senior leadership support. This is

TECHNICAL ANALYST
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pretty rare in today’s corporate landscape—but not at Nielsen!

Daniel, Market Analyst, Continuous Analytics

In 2016, | led the redesign of Nielsen's Careers portal to help bring to life the
company’s culture by way of individual employee and team stories.

URL: http://careers.nielsen.com

MY ROLE: Product management/Agile product ownership, creative direction,
content strategy, UX/UI design



Nielsen - Product Marketing
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INSGHTS  SOLUTIONS  NEWS CENTER _ ABOUT s | led a redesign and rearchitecture

SOLUTIONS of nielsen.com’s Solutions section,
evolving it from a brand
positioning statement to a series
NlELSEN MARKET'NG CLUUD of sales-oriented deep dives into
the company’s high-visibility
products.

REAL SCIENCE. REAL RESULTS.

URL: nielsen.com/solutions

There's a science to making your marketing work harder.

IT BEGINS WITH SMART DATA.
Our marketing cloud gives you access to a universe of Nielsen audience data. We help you understand your customers at a level no one M Y RO L E : P 'O d U Ct Mana ge men tl
else can match. But it doesn't stop there. Using built-in analytics and Nielsen Artificial Intelligence (Al), our cloud is constantly evaluating
the success of your marketing and making adjustments in real-time. The result? Every step of your marketing process gets smarter and :
more effective. content strategy, creative

direction, UX/Ul design, front-end
code, copywriting and editing.

Our fully-integrated platform enables you to manage every phase of the marketing process in a single place—from media planning and
activation to data management and attribution.




Nielsen News Center
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NEWS CENTER

WELCOME TO NEWS CENTER

News Center is a digital hub for Nielsen to break news, share content from our leaders and
offer updates on our global operations in the consumer goods, retail and media industries.

NIELSEN AND GLOBAL DIVERSITY & INCLUSION.
A BORDERLESS APPROACH

As we work to infuse D&l into Nielsen's DNA, it is the inclusion of
diverse ideas, experiences, backgrounds and cultural nuances

our Chief Diversity Officer, shares our global strategy for a more
inclusive culture.

Continue Reading

06/30/2017  DIVERSITY, RESPONSIBILITY AND SUSTAINABILITY  DIVERSITY AND INCLUSION, ERG, LGBT,
PRIDE
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that manifests the cultural change we are seeking. Angela Talton,

Client Login

Search News Center
NIELSEN AROUND THE WORLD

See how Nielsen collects data in 100+
countries around the world.

n

AROUND THE WORLD

Explore the map >

IN THE NEWS

Changing of the Guard: Is Traditional Trade
Planning Obsolete? - Consumer Goods
Technology

Growth Story: Convenience Stores Ring Up
Gains | eMarketer Retail

Advertising in the Age of Distraction
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| led the design and launch of
Nielsen's News Center, a blog for
corporate news and views from
leadership.

URL: nielsen.com/newscenter

MY ROLE: creative direction,
project management, UX/UI
design, front-end development,
Wordpress development, editorial
consultation



Nielsen - Microsites and Landing Pages
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MEASURING WHAT MATTERS

As VP of Digital Marketing at
Nielsen, I worked on countless
landing pages, microsties, and
web applications, and acted as the
creative director of an internal
agency team that conceptualized,
created and managed all digital
creative globally.

MORE SAMPLES
Global Responsibility Report

Connected Partner Program

Election Central

90 Years of Innovation
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Joint Ventures, Incubators and Acquisitions
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WE INVEST IN EARLY-STAGE WE FUND GREATIDEAS BY
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B2B INFORMATION SERVICES AND
A N A LYT | Cs V E N T U R E S A R E O U R N:felsen Innovate is an early-stage technological incubator licensed by the Chief Scienti’st

Israel. It operates as an incubator and investment fund focused on market research.

PN

As head of Nielsen's internal digital agency, I collaborated with executives and marketers of its joint ventures, acquired
companies and startup incubators to create compelling digital experiences and affiliate brands.

WORK SAMPLES MY ROLE

The Demand Institute UX/UI design, creative direction,
Pereg Ventures budgeting, content strategy,
Nielsen Innovate copywriting and editing, project/

Nielsen Sports deadline management




FAZ Education
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| worked with FAZ Education, an
early childhood education center
near Washington, D.C,, to
reinvigorate its brand and launch
a new wepsite.

Creatl,ve Education PROGRAMS ABOUT US SCHEDULE A VISIT
Learning Center

URL: fazeducation.com
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it MY ROLE: Brand redesign,
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Thank you!

Jeff Behrens

jmbehrens@gmail.com
http://behrens.nyc



